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how much
does a bag

of groceries
cost?

design with a human approach

“Opie, you haven’t finished 
 your milk. We can’t put it 
 back in the cow, you know.”

 - Beatrice Taylor 

The Client Interview

The first food we all knew as infants is milk.

Milk is the most basic form of nutrition. Use that model to get to 

the core with the client. Develop a relationship that establishes 

the kind of trust one would enjoy only from a neighborly chat. 

Take the time to know about them, their family, their interests, their 

business and objectives. Don’t even discuss the project or the 

scope at the first meeting. Instead, discuss what’s important to 

them. What motivates them. What inspires them. That trust will go 

much further than any award-winning portfolio or reputation.

Milk is a reservoir of nutrients and 
thus it becomes of prime 

importance to consume it on a 
daily basis, so that the body gets 

the essential nutrients required 
by the body. Well, nothing in this 

world is perfect, same holds 
true for milk too. But taking into 

consideration milk nutrition facts, 
it can definitely be said that milk is  

next to perfect food.

iloveindia.com

“You really need to clean up  
 and shave. No one will ever 
 take you seriously.” 

Do Your Homework.

Don’t take anything at face value. Research.

To see a kiwi for the first time is to view a fuzzy and 

unappealing little ball. To open and taste one is a sweet 

surprise. A level of scrutiny is natural for anyone, but to allow 

a fresh perspective to overtake a tendency in favor of higher 

level of reasoning is far more human. Instinct is for animals. 

Reason with the facts and find something true and real.

“Salsa is free, but the  
 Guacamole is extra.”

The Promise of Guacamole

Lead the message but don’t lie about it.

A bait and switch is the quickest way to loose opportunity 

to design again for someone. Talking up the work or talking 

around obvious issues is not respectful of the message and 

partner you are working with. If it can’t be done - say that. If it 

shouldn’t be done - say that. When little is said in terms of the 

meat of the project - promises come into play. Design by way 

of indication or promises will never live up to the expectations. 

make the meal 
and invite 

the guests.

If the time is taken to get the know the guests, find out what they 

like, get the freshest ingredients, place a concerned effort in the 

preparation and presentation, the meal will be a good one.

Tell a story.

Find a basic human hunger and fulfill it.

Inspire. of course,
dont forget 
the spirits.

make healthy choices and

your design will taste better.

In a corporate environment based on instant gratification,  

scientific marginalization, creative posturing and greed, the 

message of people and their concerns is not always foremost.

Design for print, like any other creative pursuit, has the  

benefit of having human interaction and expression at it’s core. 

The interaction is not unlike a meal with friends. Preparation of  

the meal requires time and skill to get the right ingredients; 

very similar to the information gathering and research required 

to create. The level of communication needed to achieve any 

creative message requires more than a problem / solution result. 

Many levels of cooperation establishes a relationship that allows 

all members at the table to enjoy the feast and bond with it’s 

preparation.

Design is food for the mind. Make a meal out of it.

“Tea is instant wisdom -  
  just add water!”

 - Astrid Alauda

Creative Brief, or a Good Flavor?

Tea has many flavors. Find the flavor that fits. 

The creative or design brief is a road map for a shared journey 

and discovery. The designer has the experience and the 

packaged flavor. The skills to create are a dormant flavor are 

awaiting a challenge. The client provides the moisture and 

incentive to allow the blend to mix and infuse the collaboration. 

Independently the elements of blend and water carry little 

interest until saturated in a common expression. Allow that 

mixture to occur and to be present in the road map. Both 

need to enjoy the wisdom they have become a part of.

You can brew more than 200 cups 
of tea from one pound of loose tea 
leaves. That works out to less than 

ten cents a cup for quality tea brewed 
at home, even adding in the cost of 

heating the hot water. Tea’s low cost is 
a big reason why it’s the second most 

popular beverage throughout the world 
— second only to plain water. 

teammuseum.org

“Talent without discipline  
 is like an octopus on roller
 skates.” 

The Design

Design for the need, not for the design.

The challenge of a designer is to balance the quality of 

the art against the needs of the message. The respect 

of peers and colleagues is an attractive notion. No one 

wants to design common fish, they would rather design 

an exotic eel or an octopus. Neither respect or the 

design is as critical as the message. An “a-ha” moment 

helps promote the message but doesn’t deliver it. 

The octopus is a fascinating creature. 
Since it spends most of its time on the 
ocean floors, the octopus “facts” are 
actually more mythical; exaggerated 
to provide content for the movies. In 
truth, they are quiet creatures; feeding, 
dodging predators and laying eggs 
before they die; leaving a legacy of 
mystery for the next generation.

ezinearticle.com

“The key to everything is  
 patience. You get the  
 chicken by hatching the 
 egg, not by smashing it.” 

Arnold H. Glasow

There’s always one

Respect the one that says no.

How do we handle the problem client? Don’t dismiss 

their concern and regard their perspective as uneducated. It  

can be a challenge to be understanding and accommodating 

with an unreasonable response. Earlier introductions and 

collaborations should hopefully reveal any potential fragile 

moments, but there’s always a chance that it might not. If attempts 

to understand the concern and perspective of the partner have 

failed. Don’t argue., listen. If that doesn’t help, walk away.

The color of the egg shell is not related to quality, 
nutrients, flavour, or cooking characteris-
tics. White shelled eggs are produced 
by hens with white feathers and 
white ear lobes. Brown shelled 
eggs are produced by hens with red 
feathers and red ear lobes. Brown 
egg layers usually are slightly larger 
and require more food, thus brown 
eggs usually cost more than white eggs. 

didyouknow.org

it depends  
on what  
you put in 
the bag.

The dreaded question from the client is one that has no real 

answer. “How much is this going to cost?” My answer has always 

been the same. “How much is a bag of groceries? It all depends 

on what you put in the bag.

Do you want peanut butter and crackers or some nice selections 

of fruit, grains, meat, fish or vegetables?

Design is food for the mind. Make a meal out of it.

“I judge a restaurant by the   
 bread and by the coffee.” 

 - Burt Lancaster 

The Pitch

The significance of bread has a global reach.

Religious, cultural, ethnic and national identities have a relationship 

with bread. What kind of bread do you offer? Is it sweet? Is it tart? 

Is it fancy? When selling what you offer, no matter how elegant 

and distinguished it is, nothing can beat the basic flavor of the 

bread you serve. Any meal can be saved or destroyed by bread. 

To some it’s an appetizer. To other’s it’s the meal itself. Never 

underestimate the importance of the bread you serve and how 

your present it and how fresh it is.

In general, bread has been 
around for centuries. Experts 
believe that its origins started 

nearly 12,000 years ago. As 
one of the oldest prepared 

foods, bread is dating back 
to the Neolithic era. The 

first breads produced were 
probably cooked versions of a 

grain-paste, made from ground 
cereal grains and water and 
shaped into loaves that were 

laid on heated stones or baked 
by covering with hot ash.

ezinearticles.com

“Nine out of ten people like 
 chocolate. The tenth person 
 always lies.”

The Demographic - Not Really.

Find the one thing that everyone can agree on.

To say the sky is blue is obvious. To say the sky is cobalt 

blue is based on a perspective. It’s not really what the facts 

say, but what the people feel that’s important. Disregard 

the psychographics and buying tendencies and the target 

market terminology that is insulting. Place importance on 

the people and the emotion that inspire them. Finding 

the sweet spot will always advance the message.

Emperor Montezuma of Mexico partook a 
Chocolate drink before entering his harem.  
This gave rise to the notion of Chocolate  
having aphrodisiac properties. The Italian 
adventurer Giacomo Casanova was another 
fellow who subscribed to this notion. There is 
some truth to the idea though, since Chocolate 
contains hundreds of chemicals including the 
feel-good stimulants - Caffeine, Theobromine, 
and Phenyethylamine.

buzzle.com

“I learned the first night  
 that IHOP’s not the place  
 to order fish.” 

- Larry David

The Message

Protein is better than carbs.

Human beings need protein to live. Unlike fats and carbs, protein 

isn’t stored in the body, it is timely. Some messages will store well 

and maintain an identity through life, but the messages that are 

consumed upon the serving are the most memorable and give 

the quickest response.

Design Process Booklet



Live Well.

Luxur y  Liv ing f o r Act ive Adul t s

8500 Lullwater Road  ◆   Dallas, Texas 75238  ◆  214 343 6400 phone  ◆   214 343 6401 fax
www.churchillestateslh.com 

The owner and management company comply fully with the provision of the Equal 
Housing Opportunity Laws and nondiscrimination laws. The apartment homes have 
been designed and constructed to be accessible in accordance with those laws.

8501 Lullwater Drive  u  Dallas, Texas 75238
214 343 6400 phone  u  214 343 6401 fax  u   www.churchillestateslh.com 

Luxury  S enior  L iv ing

Luxury  S enior  L iv ing

CHURCHILL ESTATES is designed to address  

everything you could wish for as you begin the  

next and most exciting chapter of your life.  

A vibrant community that offers unparalleled  

wellness programs, social activities, amenities  

and gourmet dining, here you will enjoy a  

standard of living reminiscent of a luxury Italian  

villa, yet be located in the heart of Dallas’  

desirable Lake Highlands area. All without the  

burdens or upkeep of home ownership.

Living well should be your only concern. Welcome to the neighborhood.

You may wish to begin your day with a walk in  

the community gardens, or perhaps take part in 

an exercise routine that was tailored specifically  

for you. Enjoy a gourmet lunch or dinner  

prepared by our executive chef or, if you prefer,  

try the lighter fare at the Churchill Bistro. 

Of course, there’s also a state-of-the-art fitness  

center, swimming pool, concierge, maid service  

and beauty salon, not to mention a home health  

office and 24-hour emergency maintenance.   

Pampering is highly underrated.

The features of a custom home without the upkeep.
Your living space sacrifices no luxury, offering 

everything you would expect in a custom home. 

Spacious floorplans with nine-foot ceilings and 

ceramic tile entryways welcome you to your luxury 

villa.  Kitchens feature solid wood cabinetry, the 

latest state-of-the-art stainless appliances and 

ceramic tile floors and backsplashes. Baths feature 

granite countertops and glass-enclosed showers. 

Plus you’ll enjoy the peace of mind of living in a 

controlled access community that is monitored 24 

hours a day.

Celebrate your place in life.
A secluded enclave tucked away in the desirable 

Lake Highlands area of Dallas, Churchill  

Estates offers private apartment residences  

with city, lake or pool views. You’ll enjoy easy  

access to the downtown arts district and the 

world-class shopping and dining that NorthPark 

Mall offers. Baylor, Presbyterian and Doctors 

Medical Centers are all conveniently located 

nearby as well.  

   

8501 Lullwater Drive  u  Dallas, Texas 75238

8501 Lullwater Drive  u  Dallas, Texas 75238

214 343 6400 phone  u  214 343 6401 fax  u   www.churchillestateslh.com 

Eileen Flanagan
Director of Leasing

leasing@churchillestateslh.com

8501 Lullwater Drive  u  Dallas, Texas 75238
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Now Leasing for 2008Think
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Smart.

Smart. Living.

It’s Your Space.

Indelibly linked to campus life but light years beyond ordinary student housing, 
Campus Crossings has addressed your need to live on your own terms. Here, 
you’ll have the ability to see the big picture through a bigger picture window.
It’s called Smart. Living®. And attaining it is a no-brainer.

 
To learn more, visit www.campusapts.com or call 1.866.CAMPUS9.

It’s Your Space. 

Your space isn’t a virtual chat room. 
It’s your home. It reflects who you are. 
Campus Crossings is designed with 
that in mind, rejecting cookie cutter 
uniformity in favor of self-expression. 

We’ve addressed your need to learn, 
to connect, to chill, to think on your 
own. Cool, contemporary, affordable, 
your Campus Crossings apartment is 
designed for those with the savvy to 
live smart. 

Amenities
 
Individual Leases

Studio, 1, 2, 3 & 4 Bedroom Plans

Furnished Plans Available

Breakfast Bars

Monitored Alarms Available

Large Patios & Balconies

Controlled Access Gates

Covered Parking Available

Resort-Style Swimming Pool & Spa

Video Lounge with Big Screen TV

Billiard & Game Room

24-Hour State-of-the-Art Fitness Center

Lighted Outdoor Basketball Court

Sand Volleyball Court

Tanning Beds

Picnic Area with Grills

Utilities Included: Internet, Cable,  
Water, Garbage, Sewer & Pest Control

Smart. Living.

THE ROAD  
Studio
374 square feet
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THE COURT
2 Bedroom 2 Bath

800 square feet

Plan B1

Square footage is approximate.

THE TOLLWAY
3 Bedroom 3 Bath
1,065 square feet

Plan C1

THE PARKWAY
4 Bedroom 2 Bath
1,250 square feet

Plan D1
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2525 West Anklam, Tucson, AZ  85745  •  P (520) 623-2415  •  F (520) 622-0678
www.campusapts.com/starpass  •  Email: starpass.info@campusapts.com

Every Campus Crossings apartment home has been 
designed with your lifestyle as it’s blueprint.
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Live

Smart. Living. It’s your space.
Your space isn’t a virtual chat room. It’s your home. It reflects who you are. Campus Crossings 
is designed with that in mind, rejecting cookie cutter uniformity in favor of self-expression. 
We’ve addressed your need to learn, to connect, to  chill, to think on your own. Cool and contem-
porary, your Campus Crossings’ apartment is designed for those with the savvy to live smart.

S T A R  P A S S

introducing

(Formerly University House)
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Think

Chill

Lounge

Play

Stretch

Surf

Cook

Hoop

Serve

Live

Smart.
Lounge

Smart. Living. No-brainer.
Indelibly linked to campus life but light years beyond ordinary student housing, Campus  
Crossings has addressed your need to live on your own terms. Here, you’ll have the ability to 
see the world from a much smarter perspective. It’s called Smart. Living. And attaining it is a 
no-brainer.

S T A R  P A S S

Smart. Living. It’s Your Space.
We’ve addressed your need to learn, to connect, to chill, to think on your own. Cool, contemporary,  

affordable, your Campus Crossings apartment is designed for those with the savvy to live smart.  
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Smart. Living. It’s Your Space.
We’ve addressed your need to learn, to connect, to chill, to think on your own. Cool, contemporary,  

affordable, your Campus Crossings apartment is designed for those with the savvy to live smart.  
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www.campusapts.com/starpass  •  Email: starpass.info@campusapts.com
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Campus Crossings Student Housing Brochure/Ads/Monument



make YOUR mark

H A N D I C A P P E D  A C C E S S I B L E  U N I T  AVA I L A B L E .
The owner and management company for Landmark On Lovers comply fully with the provisions of the Equal Housing Opportunity Laws and 
nondiscrimination laws. The apartments have been designed and constructed to b e  a c c e s s i b l e  i n  a c c o r d a n c e  w i t h  t h o s e  l a w s .

5 2 0 1  A m e s b u r y  D r i v e   |   D a l l a s ,  T e x a s  7 5 2 0 6

P :  4 6 9 - 4 5 8 - 2 4 0 0     F :  4 6 9 - 4 5 8 - 2 4 1 1  

L a n d m a r k o n l o v e r s . c o m
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L a n d m a r k o n l o v e r s . c o m

A new Dallas landmark emerges on Lovers Lane. Landmark on Lovers, an upscale urban 

resort located in the upper Greenville Avenue area. Vibrant, hip and unpretentiously stylish… 

savor the sophistication. 

S A V O R  T H E
S O P H I S T I C A T I O N
A new Dallas landmark emerges on Lovers Lane. Landmark on Lovers, an upscale urban 

resort located in the upper Greenville Avenue area. Vibrant, hip and unpretentiously stylish… 

savor the sophistication. 

S A V O R  T H E
S O P H I S T I C A T I O N

C O M M U N I T Y  A M E N I T I E S
  

Level2 Lounge with:

   Multi-screen video wall

   Mega screen TVs

   Apple Air Play capabilities 

   Billiard and shuffleboard tables 

   Demonstration and tasting kitchen

   Coffee bar 

Multi-level resort style pool 

Deluxe covered grill station

State-of-the-art fitness center

Multi-functional yoga, dance and 

   spin studio

Free Wi-Fi access*

Controlled and monitored

   access gates

Underground garage parking with  

   convenient elevator access

Electric car charging station

Bicycle repair center

24 hour emergency maintenance

Concierge services

Dog park

Pet grooming center

Expansive outdoor entertainment areas

Putting green

Full service business center with:

   High-Speed Internet access

   Printer

   PCs and Macs

Conference room

Private study, quiet and music 

   rehearsal rooms

Convenient access to North

   Central Expressway

*In select areas
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W E L C O M E  T O  T H E
N E I G H B O R H O O D

  Live the city life, where you can walk to 

conveniences like Central Market, and 

the newly renovated Old Town Shopping 

Center. Experience the multitude of 

shops, boutiques, restaurants and 

exciting entertainment venues within 

Highland Park, University Park, NorthPark 

mall, and the upper Greenville Avenue 

area. Also in close proximity is the 

acclaimed Texas Health Presbyterian 

Hospital district and the George W. Bush 

Presidential Center. Dallas' DART Rail 

Station easily connects you to 

downtown, uptown and virtually 

anywhere in the Metroplex. Savor the city 

experience. 
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Upgrade your environment to sophistication status. At Landmark on Lovers, 

every floor plan, every feature, and every detail embodies next-level urban 

living. Landmark on Lovers is designed to click with your unique sense of style.

D E L U X E  L I V I N G  

I N T E R I O R  A M E N I T I E S
  

Interior Luxuries

A range of open and spacious floor plans

Expansive 9 foot ceilings

Private patios and balconies*

Choice of designer interior color schemes

Wired for high speed AT&T U-Verse and 

   Time Warner Cable

Full size washer and dryer connections*

2” blinds

Available two story loft style homes

Laminate wood flooring

Designer lighting and hardware

Gourmet Kitchens

Granite countertops with under mount sinks

Designer hardwood cabinetry

Pendant lighting*

Tiled backsplashes*

Spacious pantries

Large entertaining islands*

Laminate wood flooring

Stainless steel ENERGY STAR® appliances:

      Refrigerators with built-in ice makers

      Built-in microwaves

      Tall Tub multi-cycle dishwashers 

          with hidden controls

      Electric ranges

      Wine coolers*

Bed and Bath

Granite countertops with under mount sinks

Custom painted hardwood cabinetry

Linen storage*

Designer bath and shower tile surrounds

Spacious closets

Ceiling fans with lighting in all bedrooms

Trimmed mirrors*

*In select units
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Landmark on Lovers was designed and constructed to be an environmentally 

friendly luxury apartment community. Our efforts created a healthier, more 

sustainable environment for our residents to call home.

E C O - F R I E N D L Y
A C C O M M O D A T I O N S

            LEED Certified

3rd party performance testing/inspections of community design 

   and equipment

Programmable thermostats reduce energy consumption and

    increase efficiency

ENERGY STAR® rated appliances

Energy efficient lighting 

Low flow plumbing fixtures use less water

Additional insulation and Low-E windows minimize utility costs

Ceiling fans in all living areas

Air quality improving low VOC paints, sealants, adhesives and 

   green label plus carpet and padding

Professionally designed native landscaping with high efficiency irrigation 

   system reduces water consumption 

Separate facilities for trash and recycling

Electric car charging station

Preferred parking for fuel efficient vehicles

Secure bicycle storage and bicycle repair area

Close proximity to retail and restaurants

Easy access to a plethora of DART Rail, DART bus, and SMU bus stops

Landmark on Lovers was designed and constructed to be an environmentally 

friendly luxury apartment community. Our efforts created a healthier, more 

sustainable environment for our residents to call home.

E C O - F R I E N D L Y
A C C O M M O D A T I O N S

            LEED Certified

3rd party performance testing/inspections of community design 

   and equipment

Programmable thermostats reduce energy consumption and

    increase efficiency

ENERGY STAR® rated appliances

Energy efficient lighting 

Low flow plumbing fixtures use less water

Additional insulation and Low-E windows minimize utility costs

Ceiling fans in all living areas

Air quality improving low VOC paints, sealants, adhesives and 

   green label plus carpet and padding

Professionally designed native landscaping with high efficiency irrigation 

   system reduces water consumption 

Separate facilities for trash and recycling

Electric car charging station

Preferred parking for fuel efficient vehicles

Secure bicycle storage and bicycle repair area

Close proximity to retail and restaurants

Easy access to a plethora of DART Rail, DART bus, and SMU bus stops

Life at Landmark on Lovers includes swanky community social spots like the Level2 Lounge. This 

indoor/outdoor rotunda clubhouse and sports lounge features a multi-screen video wall, 

mega screen TV’s with Apple Air Play capabilities, billiard/shuffleboard tables, a coffee bar, as 

well as a demonstration and tasting kitchen. Picturesque panoramic views of the multi-level 

luxury pool, and beautifully landscaped courtyard below create unbeatable atmosphere. 

Landmark on Lovers boasts a state-of-the-art fitness center equipped with a multitude 

of TV monitors and Wi-Fi audio capabilities. Additional community amenities 

include outdoor grills, a pet grooming center, and full-service business center. 

Landmark on Lovers elevates your active lifestyle.

C O O L  E L E G A N C E .
A C T I V E L Y  S O C I A L .
Life at Landmark on Lovers includes swanky community social spots like the Level2 Lounge. This 

indoor/outdoor rotunda clubhouse and sports lounge features a multi-screen video wall, 

mega screen TV’s with Apple Air Play capabilities, billiard/shuffleboard tables, a coffee bar, as 

well as a demonstration and tasting kitchen. Picturesque panoramic views of the multi-level 

luxury pool, and beautifully landscaped courtyard below create unbeatable atmosphere. 

Landmark on Lovers boasts a state-of-the-art fitness center equipped with a multitude 

of TV monitors and Wi-Fi audio capabilities. Additional community amenities 

include outdoor grills, a pet grooming center, and full-service business center. 

Landmark on Lovers elevates your active lifestyle.

C O O L  E L E G A N C E .
A C T I V E L Y  S O C I A L .

Explore your surroundings. Unleash your pets to roam free in the expansive dog park

or kick back and feel the fresh air on your private balcony. At Landmark on Lovers, you 

can be as social or as chill as you want. Any way you choose to make your mark is fine 

by us.

E X P L O R E  Y O U R
S U R R O U N D I N G S
Explore your surroundings. Unleash your pets to roam free in the expansive dog park

or kick back and feel the fresh air on your private balcony. At Landmark on Lovers, you 

can be as social or as chill as you want. Any way you choose to make your mark is fine 

by us.

E X P L O R E  Y O U R
S U R R O U N D I N G S

Landmark on Lovers Urban 
Apartments Logo/Brochure
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HANDICAPPED ACCESSIBLE
UNIT AVAILABLE

The owner and management company for 
Grand Reserve comply fully with the provisions 

of the Equal Housing Opportunity Laws and 
nondiscrimination laws. The apartments have 

been designed and constructed to be  
accessible in accordance with those laws.

Grand Reserve Upscale Rentals 
Logo/Stationery and Brochure
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HANDICAPPED ACCESSIBLE
UNIT AVAILABLE

The owner and management company for 
Grand Reserve comply fully with the provisions 

of the Equal Housing Opportunity Laws and 
nondiscrimination laws. The apartments have 

been designed and constructed to be  
accessible in accordance with those laws.

Grand Reserve, an extraordinary new community 

of private townhomes for lease, is ideally located in 

the Park Cities/Old Town area of Dallas. Classically 

designed, spacious and elegant, here you can enjoy 

living in one of the city’s most affluent areas, while 

 living within your means.



YOUR HOME
~ Unique, open & spacious floor plans

~ Townhome 3-level design

~ Hardwood floors throughout second floor

~ Washer/dryer included in each home

~ Wireless capability

~ Digital cable/cable TV ready

~ Multiple telephone lines available 

~ Built-in entertainment centers

~ Built-in computer desks*

~ Ceiling fans in living & bedroom

~ Designer color schemes

~ Linen closets*

~ Spacious closets

~ Recessed & pendant lighting

~ French doors

~ Exclusive verandahs

~ Ceramic tile foyers

~ Private courtyards*

~ Additional storage space in garages

~ Ceiling heights from 9 to 10 feet

~ Crown molding

~ 2-inch plantation style blinds

BatHS

~ Granite countertops

~ Stylish Shaker cabinetry

~ Contemporary fixtures

~ Ceramic tile floors

~ Dual vanities/dual sinks*

~ Separate showers w/glass enclosures*

~ Garden tubs*

KitcHEnS

~ Granite countertops

~ Upscale Shaker cabinetry

~ Under cabinet lighting

~ Contemporary fixtures

~ Ceramic tile floors

~ Stone tile backsplash

~ Kitchen islands*

~ Pantries

~ Breakfast nooks*

~ GE stainless steel electr ic appliance package includes:

 - Flat cook tops

 - Side-by-side refr igerators w/icemakers

 - Microwaves

 - Multi-cycle dishwashers

 - Self-cleaning ovens

~ Built-in wine racks*

~ Double stainless steel sinks

YOUR LiFEStYLE
~ Controlled access gates

~ Attached single & double side-by-side garages

~ First-class fitness center

~ Wi-Fi cyber café

~ Resort-style pool

~ California kitchen outdoor grill

~ Courtyard & pool views*

~ Easy access to highways, shopping & dining

G R a N D  R E S E R V E  L I F E S T Y L E  a m E N I T I E S

*in select homes

Grandview  |  One bedroom | One and One half bath  |  997 Square Feet

Grandhaven  |  Two bedroom | Two and One half bath | Study  |  1561 Square Feet

Grandvilla  | Two bedroom | Two and One half bath | Study  |  1634 Square Feet

Grandmanor  | Three bedroom | Two and One half bath | Study  |  2213 Square Feet

Y O U R  E X P E C T a T I O N S, E L E G a N T L Y  a D D R E S S E D.

ImPRESSIVE bY aLL aPPEaRaNCES

You’ll see the Grand Reserve difference immediately. Impressive brick exteriors are reminiscent 

of a classic brownstone. Each townhome features a private attached garage and the list of luxuries 

reads like a destination resort: refreshing pool, distinguished fountains, elegant clubhouse, Wi-Fi 

cyber café, modern fitness center and lavish courtyards are all yours to savor. 



Prestigious and private, few places offer the elegance of your Grand Reserve Townhome. Snider  

Plaza, mockingbird Station, SmU, NorthPark mall and Old Town are only blocks away. Your 

Grand Reserve Townhome offers unprecedented access to Dallas’ best shopping and restaurants. 

 Uptown, Downtown and virtually every other place in the metroplex is at your door step.



ThE aDDRESS SaYS IT aLL

Grandvilla Two bedroom | Two and One half bath | Study 1634 Square Feet Grandmanor Three bedroom | Two and One half bath | Study 2213 Square Feet



Your Grand Reserve residence is an extraordinary 

experience.  an exquisite townhome, offering a vast 

amount of space and dramatic features you’d expect in a  

custom home: ceramic tile floors in foyers, spa-inspired 

baths, built-in entertainment centers, crown molding  

and expansive ceilings. Gourmet kitchens feature sleek  

granite countertops, designer center islands, solid- 

wood cabinetry and stainless steel appliances.

IT’S WhaT’S INSIDE ThaT COUNTS



a prestigious
Lovers Lane address

near Park Cities and:
Old Town Shopping Center

Snider Plaza
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Lower Greenville avenue
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Grandvilla Two bedroom | Two and One half bath | Study 1634 Square Feet Grandmanor Three bedroom | Two and One half bath | Study 2213 Square Feet



2150 Katy Fort Bend  :  Katy, TX 77493
P: 281.395.1065  :  F: 281.395.1089

www.platinumwestsideapts.com

21
50

 K
at

y 
Fo

rt 
Be

nd
Ka

ty
, T

X 
77

49
3

2150 Katy Fort Bend  :  Katy, TX 77493
P: 281.395.1065  :  F: 281.395.1089

Kathy Motis
Community Manager

www.platinumwestsideapts.com

2150 Katy Fort Bend  :  Katy, TX 77493
P: 281.395.1065  :  F: 281.395.1089

Amanda Harris
Leasing Specialist

www.platinumwestsideapts.com
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Amanda Nasis
Assistant Community Manager

www.platinumwestsideapts.com

2150 Katy Fort Bend  :  Katy, TX 77493
P: 281.395.1065  :  F: 281.395.1089

Raul Umanzor
Lead Service Technician

www.platinumwestsideapts.com
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HANDICAPPED ACCESSIBLE UNIT AVAILABLE  |  The owner and management company comply fully with the provisions of the Equal Housing 

Opportunity Laws and nondiscrimination laws. The apartments have been designed and constructed to be accessible in accordance with those laws.

Advanced Thinking

Upscale, energy efficient and contemporary with 

timeless stone, brick and wood architecture, Platinum 

Westside represents the advanced thinking put into 

a luxury apartment. Convenient to Houston’s Energy 

Corridor and part of the Katy School District, you will 

enjoy a level of luxury that’s comfortably within reach.

I N T E R I O R

Kitchen is lands*

Pantr ies*

Black electr ic  appl iance package  
includes: 
 :  Frost- f ree refr igerators  
  w/icemakers 
 :  Ovens & bui l t - in microwaves 
 :  Mult i -cycle dishwashers 

Double stainless steel  k i tchen s inks 

Shaker cabinets w/ brushed nickel 
hardware in k i tchens & baths 

Garden tubs*

Nine-foot cei l ings

Faux hardwood plank f loor ing

Bui l t - in computer desks*

Track l ight ing

Unique,  open & spacious f loor plans

High-speed internet access 
avai lable

Digital  cable TV avai lable

Mult iple telephone l ines

Cei l ing fans in bedrooms

Ful l -s ize washer/dryer included

Designer color schemes

Linen closets*

Spacious c losets

Pat ios & balconies

Exter ior  storage

2” faux wood bl inds

E X T E R I O R

Control led access gates

Detached garages*

Covered parking*

Elegant c lubhouse

Ful l  service business center 
includes: 
 :  High-speed internet access 
  :  Fax & pr inter   
  :  Conference room

State-of-the-art  f i tness center

Resort-sty le pool  with 
beach entry

Pool-s ide outdoor k i tchen

Pergola picnic/gr i l l ing area

Dog park 

24-hour emergency maintenance

Professional ly  landscaped 
grounds

Pool v iews*

Easy access to I -10,  Grand 
Parkway & West Park Tol lway

Katy Independent School Distr ict

* in select  homes

Platinum Level Amenities

There’s no need to renew that expensive health 

club membership; Platinum Westside offers it 

all. There’s a state-of-the-art fitness center and 

a picturesque pool area with plenty of space 

for lounging. A modern clubhouse is perfect 

for entertaining and you’ll enjoy peace of mind 

knowing it’s a controlled access community.      

A 3
One Bedroom - One Bath

749 square feet

A 2
One Bedroom - One Bath

698 square feet

A 1
One Bedroom - One Bath

625 square feet

*All dimensions and square footages are approximate.
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Advanced Design 

Inside is where Platinum’s attention to detail really shines. 

Spacious floor plans feature nine-foot ceilings, faux hardwood 

plank flooring and dramatic track lighting, which accentuates 

the elegant designer color schemes. Your kitchen offers 

contemporary fixtures and high-tech black appliances. Every 

apartment offers a private balcony and you’re pre-wired for 

high-speed internet, of course. 

CLOSE TO PERFECT

Few communities if any boast such a perfect combination of idyllic lifestyle with urban convenience. There 
are shopping and entertainment options galore, including the 1.3 million square foot mall at Katy Mills and 
the decidedly upscale shops and restaurants at Cinco Ranch. Katy schools are among the best in Texas 
and downtown Houston is a straight shot via the I-10/Katy Freeway.   
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Controlled access gates

Detached garages*

Covered parking*

Elegant clubhouse

Full service business center 
includes: 
 : High-speed internet access 
 : Fax & printer   
 : Conference room

State-of-the-art f itness center

Resort-style pool with beach entry

Pool-side outdoor kitchen

Pergola picnic/gri l l ing area

Dog park

24-hour emergency maintenance

Professionally landscaped 
grounds

Pool views*

Easy access to I-10, Grand 
Parkway & West Park Tollway

Katy Independent School District

* in select homes

INTERIOR  |   EXTERIOR
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Advanced Thinking

Upscale, energy efficient and 

contemporary with timeless stone, brick 

and wood architecture, Platinum Westside 

represents the advanced thinking put 

into a luxury apartment. Convenient to 

Houston’s Energy Corridor and part of the 

Katy School District, you will enjoy a level 

of luxury that’s comfortably within reach.    
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FLOOR PLANS 
 
A1 
One Bedroom - One Bath
625 square feet

A2 
One Bedroom - One Bath
698 square feet

A3 
One Bedroom - One Bath
749 square feet

A4 
One Bedroom - One Bath
804 square feet

B1 
One Bedroom - One Bath - Study
898 square feet

B2 
Two Bedroom - Two Bath
950 square feet

B3 
Two Bedroom - Two Bath
985 square feet

B4 
Two Bedroom - Two Bath
1,119 square feet

C1 
Three Bedroom - Two Bath
1,272 square feet

*All dimensions and square footages are approximate.

HANDICAPPED ACCESSIBLE UNIT AVAILABLE  |  The owner and 

management company comply fully with the provisions of the Equal 

Housing Opportunity Laws and nondiscrimination laws. The apartments 

have been designed and constructed to be accessible in accordance 

with those laws.
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A1 
One Bedroom - One Bath
625 square feet
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A1  |  A2  |  A3  |  A4  |  B1
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Three  Bedroom

C1
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Floor Plans

PRINTABLE PDF*All dimensions and square footages are approximate.
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Kitchen islands*

Pantries*

Black electric appliance 
package includes: 
 : Frost-free refrigerators  
  w/icemakers 
 : Ovens & built-in microwaves 
 : Multi-cycle dishwashers 

Double stainless steel kitchen 
sinks 

Shaker cabinetry w/ brushed nickel 
hardware in kitchens & baths 

Garden tubs*

Nine-foot ceil ings

Faux hardwood plank flooring

Built-in computer desks*

Track l ighting

Unique, open & spacious floor 
plans

High-speed internet access 
available

Digital cable TV available

Multiple telephone l ines

Ceil ing fans in bedrooms

Full-size washer/dryer included

Designer color schemes

Linen closets*

Spacious closets

Patios & balconies

Exterior storage

2” faux wood blinds

* in select homes

INTERIOR  |   EXTERIOR

Community
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Contact Us

We want to hear from you!

Office Hours:

Mon-Fri: 9 AM - 6 PM
Sat: 10 AM - 5 PM
Sun: 1 PM - 5 PM

Name:

Your Email:

Phone #:

Comments:

How would you like us to respond?

Send Clear

*

*

*

*

Choose One *
* Required Fields
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An Initiative by the College of Fine Arts and Office of University Advancement

Transformative 2020 Vision:  
To become the best fine arts program in Texas

A Message from the Dean of the 
College of Fine Arts and the
Executive Director of Development

• The arts provide a vital economic engine for Texas and help ensure 
a successful future for students.

• The arts generate $5.1 billion for our state’s economy now and 
prepare students to be key contributors to our economy in the future.

• Students who complete more arts classes have up to 15 percent higher 
pass rates on standardized tests than students with fewer arts classes.

• The arts contribute nearly $320 million in state sales tax revenue annually.

• At-risk high school students who complete more than one arts class 
are half as likely to drop out.

• 80 percent of Texas voters support increased funding for the arts in schools.

(Source:  Texas Cultural Trust)

A.C. “Buddy” Himes
Dean, College of Fine Arts

Trey Turner
Executive Director of Development

2020 is both the clear vision to transform the College of Fine Arts into the best �ne arts 

program in Texas and the year in which this �ve-year plan will be complete.  This booklet 

is designed to illustrate that the CFA has both the thriving enrollment and the highly 

talented faculty and sta� that will easily permit this transformation.

University support – for 30 years – simply has not been capable (due to scarce resources 

and institutional needs) of keeping pace with Fine Arts potential.  For this reason, we are 

seeking others to partner with us in the life of the CFA in an ongoing and organic way in 

order to strengthen the societal contributions of our graduates to the future of Texas and 

to realize the Transformative 2020 Vision.  We have established and are presenting �ve 

major fund s and would like to ask:  Are any of these something in which you would be 

interested?

The Transformative 2020 Vision 

seeks $35,463,160 among �ve 

separate funds in order to  

transform the College of Fine Arts 

into the best �ne arts program  

in Texas.

TRANSFORMATIVE 2020 VISION
INTIATIVE FUNDS

PERFORMANCE VENUE

GLOBAL ARTS INITIATIVE

TECHNOLOGY

SCHOLARSHIP

RECORDING STUDIO

TOTAL

$27,300,000

$259,500

$328,695

$324,965

$7,250,000

$35,463,160

The College of Fine Arts international travel-study programs are 
already the most productive at SFA. Yet, funding is needed for 
incentives to enhance what SFA is able to provide.

The Global Arts Initiative Fund seeks $259,500 to provide incentives for international 

travel study for CFA students to travel abroad and for international graduate students 

wishing to study at SFA.

RESULT: Many more SFA students will study abroad.  Bringing more international 

students to SFA will expose students across campus – even those who do not have the 

opportunity to travel abroad – to international cultures.

Global Arts
Initiative Fund

The opportunity for students to understand 

how their discipline is practiced all over the world 

is an absolutely transformative experience. Such 

a transformation is invariably the result of our 

students studying (or performing) abroad as well 

as learning about global cultures brought to SFA 

by international graduate students.

It is one thing to read a book about art history 

and study the styles of Renaissance artists but, it 

is quite another thing to live in Florence, Italy 

– to walk the same streets, experience the same 

culture, language and social circumstances as did 

the Renaissance masters – in e�ect, to live the 

subject matter.

The Global Arts Initiative imports and exports faculty and students and makes performance-study tours internationally, 
including Europe, Asia, and Australia.

SFA music faculty perform in Macau.

Germany
Italy
Sweden
Australia
Italy, Austria
England
England
Scotland
Ireland

Italy 
Mexico 
China
China
China

Institut für Kunstwissenchaft und Bildende Kunst
Liberia Accademia di Belle Arti
Luleå Tekniska Universitet
University of Tasmania
European Choir Tours
Lumberjack Marching Band
Rose Bruford College
Edinburgh Fringe Festival
Summer in Ireland

SUB-TOTAL
GRADUATE STUDENTS “IMPORTED”
Liberia Accademia di Belle Arti
Universidad Autonoma de Chihuahua
Hong Kong Baptist University
Hong Kong Institute of Education
Hong Kong Academy for the Performing Arts

SUB-TOTAL
 GRAND TOTAL

1
2
1
6

60
200
10
12
20

312

0
0
3
0
0
3

2010-2015

NO. OF STUDENTS

CFA STUDENTS “EXPORTED”

SFA PARTIAL
FUNDING

EXTERNAL
FUNDING SOUGHT

2010-20152016-2020 2016-2020
5
6
2

12
60

200
15
15
24

339

5
5

15
3
3

26

$100
$200
$100
$600

$0
$250,000

$45,000
$0
$0

$296,000

$0
$0
$0
$0
$0
$0

$5,000
$6,000
$2,000

$12,000
$30,000

$0
$30,000

$7,500
$12,000

$104,500

$25,000
$25,000
$75,000
$15,000
$15,000

$155,000
$259,500

Piano students from China study with SFA music faculty.

Hong Kong music students travel to SFA.

The Lumberjack Marching Band performs in London.

CFA faculty recruiting graduate students at Hong Kong Institute of Education.

Construction for sound recording facilities goes far 

beyond mere square footage and has speci�c volume 

of space, vibration-dampening, sound isolation and 

electrical code requirements for which re-purposed 

facilities are not suitable.

SRT desperately needs its own space designed

speci�cally for recording. The Recording Studio Fund

seeks $7.25 million for this purpose.

The Recording Studio Fund seeks $7.25 million for the SRT program 

to have its own facilities that were designed purposefully for sound 

recording.

RESULT:  The facility base will be provided to train students on 

state-of-the-art recording equipment, and programs that have been 

displaced by SFA will regain forfeited space. 

Recording Studio Fund

Sound Recording Technology began in 2010 

with a vision for another �ne arts program that 

combined the arts with technology.  Since then, 

SRT has progressed to be the fastest growing 

program in the CFA. Indeed, SRT has grown in 

enrollment by some 130% since its introduction, 

compared to a 14% increase in overall music 

enrollment during the same time.

SRT now sends students all over the country 

for internships, has graduated multiple cohorts 

of students (who are quickly employed within 

the industry), has become accredited by the 

National Association of Schools of Music, 

collaborates with the CFA’s Filmmaking 

program internationally, and is earning national 

visibility — especially for a Folgers’s co�ee 

jingle.

Growth of SRT Program to overall music program

The introduction of this publication demonstrated that the College 
of Fine Arts (CFA) enrollment has far out-paced proportional 
�scal and physical resources.  Of the various programs in the 

CFA, enrollment is perhaps most pronounced in the Sound Recording 
Technology (SRT) program.
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393

449

53

23

SRT has grown in enrollment 

by some 130% since its 

introduction in 2010

RECORDING STUDIO FUND

GROSS SQUARE FEET

CONSTRUCTION COSTS  
PER SQUARE FOOT

SUBTOTAL

FURNITURE EQUIPMENT AND  
OTHER SOFT COSTS

TOTAL

6000 TO 8000

X $800 

$4.8 TO 6.4 MILLION

+$750,000 TO $850,000 

$5.5 TO $7.25 MILLION

Music Enrollment

SRT Enrollment

Introduction to the College of Fine Arts

Through the schools of Art, Music, and Theatre— 
the College of Fine Arts (CFA) contributes to the 
mission of SFA in manifold ways:

• Enrollment growth - Having increased in  
 enrollment by 100%, CFA has been one of 
 the fastest growing colleges at SFA for  
 30 years.

• Projects a progressive and re�ned image for 
 SFA in East Texas, around the state, across 
 the US and globally.

• CFA has the highest rate of retention at SFA- 
 84% of CFA majors graduate within six years.

• New academic programs, especially combin- 
 ing technology and the arts.

Source:  SFA Of�ce of Institutional Research

Having increased in enrollment by 100%,
CFA has been one of the fastest growing colleges at SFA 

for 30 years.

University Enrollment (+3%)

College of Fine Arts

Enrollment (+100%)
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FISCAL
• University resources are scarce, subject to 

institutional priorities and competition from 

other programs that also have legitimate needs. 

• While the institution has provided all that 
can be spared—few additions in �scal 
resources have been possible to provide for the 
increased enrollment, or addition of innovative 
programs.

PHYSICAL
The instructional, performance or exhibition 

space that was designed to accommodate 459 

students in 1985 must now accommodate 915 

students.  Moreover, multiple new programs have 

been added in the last 30 years.

• Additions in physical resources have not been

able to keep pace with the CFA’s enrollment 

and program growth.

Question:

If the College Fine Arts (CFA) has been one of the fastest growing colleges, for 

decades, what type of �scal and physical resources have made this possible?

Answer:

Very few - there is a dearth of �scal 

and physical resources.

Fine Arts 30 year percentage 
growth rateThat the College of Fine Arts has been able 

to sustain this type of enrollment provides 

powerful testament to the dedication of the 

faculty, the excellence of their teaching, and 

the CFA’s potential to be the best fine arts 

program in Texas.

Fine Arts Instructional Capital Funding
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CFA Instructional Capital Funding
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Technology Fund

Much of the teaching and learning in the College 

of Fine Arts is performance based — and, hence, 

heavily dependent upon technology for lighting; 

sound mixing and ampli�cation; and sound and 

image recording, storage and transmission.  

Institutional funding does not take into 

consideration the extra expense of technology-

based instruction. Further, fees can only be 

charged to replace technology systems that 

are expended in the course of one semester. As 

a result, remaining technologically current is 

problematic.

The Technology Fund seeks $328,695 

to keep our hardware, software, and 

specialized electronic equipment 

current.

RESULT: Our students will be trained 

on the same technology they 

will encounter in the �eld upon 

graduation.

AUDIO MIXING
CAMERA EQUIPMENT
COMPUTER HARDWARE
COMPUTER SOFTWARE, LICENSING
EXPENDABLE MATERIALS
EXTERNAL HARD DRIVES
INSTRUMENTS (ELECTRONIC)
LIGHTING
MICROPHONES
MISCELLANEOUS
MONITORS

SUB TOTAL

2014 - 2015
TOTAL

$15,000
$6,000

$18,700
$6,500
$4,600

$200
$475

$4,500
$6,524
$3,050
$210

$65,739

EXTERNAL  
FUNDING SOUGHT

2016 - 2020
$75,000
$30,000
$93,500
$32,500
$23,000
$1,000
$2,375

$22,500
$32,620
$15,150
$1,050

$328,695

  ART 
$0

$5,000
$11,000
$3,500
$3,000

$0
$0

$2,000
$0

$1,000
$0

$25,500

   MUSIC
$15,OOO

$0
$700

$1,500
$600
$200
$475

$0
$3,924
$1,030
$210

$23,639

THEATRE
$0

$1,000
$7,000
$1,500
$1,000

$0
$0

$2,500
$2,600

$1,000
$0

$16,600

APPROXIMATE ANNUAL INSTITUTIONAL TECHNOLOGY EXPENSES

School of Theatre students adjust stage lighting.

Filmmaking students set up cameras and lighting. Theatre students work on sound design.
Sound Recording Technology students experiment with  
microphone techniques.

A Transformative 2020 Vision by the College of Fine Arts and the Office of Development at Stephen F. Austin State University

https://www.finearts.sfasu.edu/forms

An additional performance venue 
is greatly needed by all �ne arts 
disciplines.

ART
Even with art’s gallery program having two 
galleries, neither of these is integrated directly 
with the performance programs of music and 
theatre.  A performance venue with an integrated 
gallery space would create an overall artistic 
experience for community members attending 
plays or concerts.

MUSIC
Turner Auditorium is ideally suited to 
accommodate the performance needs of 
ensembles such as the Orchestra of the Pines, 
Swingin’ Axes and Aces, and concert bands, 
etc.  But, because Turner is occupied by theatre 
73% of the time, these ensembles must routinely 
perform elsewhere.

DANCE
CFA considers the discipline of dance to be 
among the �ne arts (although it is technically in 
the College of Education).  Although dance does 
not really have a suitable performance venue of 
its own, like music, they must also compromise 
on their performance venue.

THEATRE
Nowhere is the need for new facilities more 
critical than in theatre.  The School of Theatre 
has grown by 263% in the last 30 years with a 
corresponding increase in performance square 
footage of 0%.

The Transformative 2020 Vision is for new construction of a 

performance venue for music and theatre with an integrated 

art exhibition space

Performance Venue Fund 

Physical (instructional, rehearsal, performance, etc.) space has not 
been able to keep pace with enrollment and the addition of new 
programs that require space.

There are only 190 instructional days in a year.  Each 

year, however, Turner Auditorium receives activity 

requests for approximately 250 days.  A comparison 

of availability to requests makes clear the critical need 

for an additional performance venue. 

The Performance Venue Fund seeks $27.3 million for the construction of a new 

performance venue. 

RESULT: The performance programs of the School of Music and School of Theatre will be 

greatly ehnanced.

INSTRUCTION, PERFORMANCE OR EXHIBITION SPACE

ART

MUSIC

THEATRE

FINE ARTS

1985

196

193

32

441

1985

50,000

50,000

25,000

125,000

2015

62,000

75,000

25,000

162,000

2015

269

449

189

907

3O YEAR

% CHANGE

+37%

+132%

+263%

+100%

ENROLLMENT SQUARE FOOTAGE 3O YEAR

% CHANGE

+24%

+50%

+0%

PERFORMANCE VENUE FUND

GROSS SQUARE FEET

2015 CONSTRUCTION COSTS PER SQUARE FOOT

ESCALATED TO 2018

SUBTOTAL

30% OWNER SOFT COSTS

PROJECT SUBTOTAL

40,000 to 50,000

X $360 TO $420

$14.4  TO $21 MILLION

X 30%

$4.2  MILLION TO $6.3 MILLION

$18.6 TO $27.3 MILLION

SOURCE: HGA ARCHITECTS, MINNEAPOLIS, MN

Dean Himes and 
Interim Provost 

Steve Bullard 
review possible 
plans for a new 

performance 
venue.

Scholarship Fund 

Scholarship funding for the College of Fine 

Arts has not had kept pace with enrollment, 

in�ation and tuition increases.
Parents of entering freshmen routinely report 

that they chose SFA over major programs such 
as at the University of North Texas, Baylor 
University or the University of Texas because of 
the quality of our programs.

Parents of freshmen who ultimately choose 
another university routinely report that, while 
the quality of our programs is competitive, our 
scholarships are not.

What does this feedback from parents of entering 
freshmen tell us about:

Our competition?
That Texas high school students are heavily recruited by major universities.

Our academic and artistic programs?
That our programs are competitive among major universities in Texas.

Our scholarships?
That regardless of the quality of our programs, our scholarships are not competitive.

Our Transformative Vision?
That one key to being the best fine arts program in Texas is competitive scholarships.

The Scholarship Fund will match resources provided by the Alumni 
Of�ce and SFASU Foundation for �ve years.

Question: 

How can scholarships be 

transformative?

Shaun came to SFA as a freshman majoring in art 
in 2007 from the small East Texas town of  
San Augustine
• Unsure if he had the talent to ever graduate
• Unsure of what he would do with a degree if he  
 did graduate

Then, he had a transformative experience in the form 
of a Dean’s Award scholarship. 

Answer: 

A great representative example would 

be the story of Shaun Roberts. 

Through the self-con�dence and pride – not to 
mention the �nancial advantages of the scholarship 
– Shaun transformed himself.  The SFA student who 
was not sure of what he could do with an art degree 
became a tenure-track assistant professor of art.  

• Shaun went on to attend the University of  
 Washington
• Graduated with an M.F.A. degree
• Won a prestigious grant to show his work in  
 New York City
• Was summarily hired as assistant professor of  
 art at SFA

The Scholarship Fund seeks $324,965 

to match the resources provided by the 

Alumni Of�ce and SFASU Foundation 

each year for �ve years.

RESULT: The CFA’s scholarship program 

will be competitive with similar 

universities – just as the academic and 

artistic programs already are.

ALUMNI

DEVELOPMENT AND/OR FOUNDATION

TOTAL

ART

$11,314

$4,000

$15,314

MUSIC

$23,874

$15,165

$39,039

THEATRE

$7,740

$2,900

$10,640

TOTAL

2014-2015

$42,928

22,065

$64,993

EXTERNAL
FUNDING 
SOUGHT

2016 - 2020

$214,640

$110,325

$324,965

INSTITUTIONAL SCHOLARSHIP ASSISTANCE

Art student Shaun Roberts receives the Cole Dean’s Award and 
goes on to earn a master’s degree in art.

Assistant professor Shaun Roberts returns to SFA.

Ledbetter Dean’s Award recipient, Emily Milius.

Maule scholarship recipient, Nick Pinelli.

Sidnell Dean’s Award recipient, Tabatha Donley.

Sidnell Dean’s Award recipient, Taylor Goodwin.

BEFORE

AFTER

Stephen F. Austin
School of  Fine Arts
2020 Initiative
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The Discovery & Conquest of Mexico

The Discovery
& Conquest of Mexico

B Y  B E R N A L  D I A Z  D E L  C A S T I L L O

ernal Diaz, conquistador and author of this 

spectacular epic, served under Cortés 

through the entire Mexican campaign. His 

Discovery and Conquest of Mexico is the only accu-

rately edited and translated work (there being in 

existence several corrupt versions), and is a basic 

source of history — the material on which W.H. 

Prescott and others have leaned so heavily  when 

writing of the Spanish conquest. It is also exciting, 

lusty and bloody. Diaz was with Cortés when he sank 

his ships, thus commuting his party irrevocably to 

the conquest; he was  close in the counsels of the 

leaders and was at hand when Moctezuma was made 

a prisoner in how own palace. He fought in over one 

hundred battles and skirmishes against an enemy 

who made living sacrifices of their prisoners, cutting 

out their hearts, butchering their bodies, skinning 

their bearded faces. 

These things Diaz saw and wrote about; the 

result is a magnificent volume indispensable to 

historians and to readers who delight in sheer 

adventure.

The present book was edited by Genaro Garcia 

from an exact copy of the original manuscript of 

Diaz True History of the Conquest of New Spain, 

an account of the author’s campaigns in Mexico 

and other countries. Extracts from Garcia’s long 

introduction are printed in this volume, together 

with the commentary and notes of the translator, 

A.P. Maudslay, Irving A. Leonard, Professor of 

Spanish-American History and Literature, 

University of Michigan, has supplied an introduc-

tion to this new American edition and there is an 

itinerary , note on the spelling and index.

“In all periods of history, epics of warrior heroes have stirred men’s 

blood and become the material of much of our most enduring 

literature … Few among the narratives of the New World have excited 

greater interest than the story of the conquest of Mexico in 1519-21 by 

Hernan Cortés, for that story has in it all the elements that went into 

primitive epics, even to the reported intercession of supernatural agen-

cies … This story became the subject of a classic work in American 

history, W.H. Prescott’s Conquest of Mexico, and it has been retold in 

countless versions, both factual and fictional. But every version goes 

back to one source for details and color, to an eye-witness account 

written by one of the conquistadores, to Bernal Diaz’ True History of the 

Conquest of New Spain, now published in a new American edition. 

Brilliant as have been some of the retelling of Cortés’ adventures, none 

has ever equalled Bernal Diaz in giving the impression of the actuality of 

the events, ”I saw there,” says Bernal Diaz and the reader echoes his 

words, sometimes with shivers running down his spine, for the reader to 

witnesses the human sacrifices of Tenochtitlan, or, burdened with an 

ingot of gold, fights his way across a causeway … But the high dramatic 

moments are not the most exciting parts of the conquest, for many read-

ers. They will find even more fascinating the pictures of life in primitive 

America, the recapture of a civilization which the Spaniards almost 

wiped out. Here is the material that the archeologist, the anthropologist, 

and the historian must take into account, for it was put down by a blunt 

old soldier with no theory to propound. The present American edition is 

presented in a format that is worthy of a classic of historical narration.”

(continued on back flap)

(continued from front flap)

The

of

Louis B. Wright, Director of the Folger Shakespeare 

Memorial Library  had this to say about

FARRAR, STRAUS AND CUDAHY
1 0 1  F i f t h  A v e n u e ,  N e w  Yo r k ,  N Y

FARRAR, STRAUS 
AND CUDAHY

B

MEXICO

with an introduction by Irving A. Leonard

CONQUEST

Discovery
B

By Bernal Diaz del Castillo

It has been widely

believed that the 

Aztec Emperor

Moctezuma II initially 

believed the landing 

of Hernán Cortés 

in 1519 to be 

Quetzalcoatl's return.

Sonterra Blue upscale apartments exemplify 

luxurious southern hospitality with a unique twist 

of subdued modern grandeur. Positioned with 

poise and superfluity, Sonterra boasts a Stone Oak 

address, which adds to the splendor of its already 

apparent opulence. Sonterra Blue entrances the 

spirit through expressions of culture, a familiar 

friendly attitude and luxurious extravagance. 

Come experience the essence of San Antonio 

where good people and great atmosphere rule. 

Warmth, character, and sophisticated style with 

touches of Texas tradition and hill country appeal 

illuminate Sonterra Blue’s landscape effortlessly 

embodying the soul of San Antonio.

The Soul of San Antonio

e x t e r i o r
features

Entry/AccEss

Controlled access gates

Detached parking garage

Convenient elevator access 

FitnEss/sport/EntErtAinmEnt

Elegant clubhouse readily available for residents use

Full service business center with:

      High-Speed Internet access, copier, fax & printer  

World class state-of-the-art fitness center

Resort-style swimming pool  

Serene picnic/grilling area

Reliable 24-hour emergency maintenance

Professionally landscaped grounds

**All dimensions and square footages are approximate  ***Not all features are available in every apartment
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Sonterra Blue offers an elegant clubhouse readily 

available for residents’ use. Stay active at our world 

class fitness center equipped with state-of-the-art 

machines. A stunning resort style swimming pool brings 

spiritual serenity to the soul. Come socialize at our 

picnic / grilling area. Surround yourself with beautiful 

atmosphere and great company.

C O M M U N I T Y
amenities

i n t e r i o r
features

Private fenced backyards* 
Private patios & balconies**  
Spacious open-concept floor plans
Elegant laminate flooring
Cozy upgraded carpeting in bedrooms
Built-in bookshelves*
Built-in computer desks*
Ceiling fans in bed, living & dining rooms 
Two luxurious designer color schemes available
Convenient washer/dryer connections 
Linen closets 
Spacious closets
Modern pendant lighting
High-Speed Internet access (AT&T U-verse   
  available) 
Digital Cable (via AT&T U-verse) 
Private patios & balconies** 
9’ & 10’ ceilings
Exterior storage 
Additional storage* 

KitchEns
Traditional European style cabinetry 
Stunning granite countertops
Luxurious full wall glass tile backsplash
  (Two designer color schemes offered)
Contemporary fixtures
Desirable kitchen islands*
Sizable pantries
Cozy breakfast nooks* 
EnErgy STAr® electric stainless steel   
  appliance packages:
     Self-cleaning ovens
     Frost-free refrigerators 
     Built-in microwaves
     Multi-cycle dishwashers

BAths
Sleek granite countertops
Chic dual vanities*
Traditional European style cabinetry
Separate showers w/ glass enclosures*
Soothing garden bathtubs 
Ceramic tile flooring 
Contemporary fixtures

* In select homes  ** Vary by size and unit

n e i g h b o r h o o d
AttrActions  

JW Marriott/TPC golf Course

Six Flags Fiesta Texas 

Sea World  

  

shopping  

northwoods Shopping Center

Village at Stone Oak Shopping Center

The Shops at La Cantera

Book Cover 
Design

Sonterra Blue 
Brochure



Daniel Anguiano
Digital Illustration

Yucatan, Mexico is a second home to me and 
my wife. We live here a few months every 
year. The culture and atmosphere embraces 
all who visit. The colors and textures of  the 
area are the greatest influences in my art.
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